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News Channel Overview 

• Mass of readers who tend to vote 

• Buyer’s market 

• Alternative to TV inventory shortages 

• Multi-media & multi-cultural channel expansion 

• Leverage economies of scale 

• High marks for trust and reliability 

• Address the DVR problem 

• And the hard-to-reach segment problem 



• Mass reach campaigns 

– National, state and regional elections 

– Political advocacy 

• Targeting capability 

 

A Practical Look at Capability 



  Gingrich Paul Romney Santorum 

Final Results 
Percent 14.6% 9.2% 37.9% 37.1% 

Votes 175,554 111,238 456,513 446,225 

Sex 
Male (53% of voters) 14% 12% 36% 37% 

Female (47%) 15% 7% 40% 37% 

Age 

17-29 (11%) 10% 25% 28% 37% 

30-44 (21%) 12% 15% 31% 42% 

45-64 (45%) 16% 6% 38% 39% 

65 and older (23%) 17% 4% 47% 31% 

College degree 
Yes (45%) 13% 9% 43% 35% 

No (55%) 16% 10% 34% 39% 

Income 

Less than $50,000 (32%) 16% 12% 34% 37% 

$50,000 - $99,999 (37%) 16% 8% 32% 43% 

$100,000 or more (30%) 12% 9% 46% 32% 

Source: Edison Research of Somerville, N.J. 

2012 Ohio Republican Primary Exit Poll 

Audience 



Website 
Estimated Unique Monthly 

Visitors (Millions) 
Yahoo News 110.0 
CNN 74.0 
MSMBC 73.0 
Google News 65.0 
New York Times 59.5 
Huffington Post 54.0 
FOX News 32.0 
Digg 25.1 
Washington Post 25.0 
LA Times 24.9 
Mail Online 24.8 
Reuters 24.0 
ABC News 20.0 
USA Today 18.0 
BBC News 17.0 

Source: eBizMBA Rank which is a constantly updated average of each website's Alexa Global Traffic Rank, and U.S. Traffic 
Rank from both Compete and Quantcast.  

Top 15 Most Popular News Websites | March 2012 

But … 
“All politics is local” 

 -- Thomas P. “Tip” O’Neill 

Which sites do you think 
are on the top at the local 
level?  

Digital Mass 



Digital News Mass 

• The leading LOCAL news sites 
• Political news 
• Political blogs 
• Opinion-Editorial 
• Diverse audience segments 
 

• Reach DC and state capitals 
• Pre-roll and in-banner video 
• Live stream Twitter and Facebook 
• Activate mass audience 
 



Mass Mobile 

Tablets 

Smart  
Phones 

Texting 

• Digital benefits transfer to mobile 
• Activate mass audience 
 



California Proposition 19 
Drug Policy Alliance 
 
LA Times Front Section Wrap 
• November 3, 2010 
• Election Eve 
• 3 Full Color Pages  Including Gatefold 
• Audited Circulation = 563,576 
• Estimated Exposure = 1.78 million* 
• 4,643,592 Total Votes = 46.5% 

CASE STUDY 

* Source: Scarborough, 2010 Release 1 

Print Mass 

Section Wraps 

http://tearsheets.latimes.com/scripts/foxisapi.dll/wmsql.wm.request?plugin_showlarge&imageid=356639912


Ad Tags 
• 3” x 3” 
• Full Color 
• Glossy 
• 18 Day Lead Time 
 

Print Mass 



Let’s Not  
Go Back 

Front Page Strip 
• 10” x 3” 
• Full Color 
 

Print Mass 



Hispanic Mass 

• Critical audience segment 
• Reach eclipsing English-

language papers 
• Full digital /mobile  
 



Targeting Capabilities 



DIGITAL BANNERS 

Includes live  
social feed 

Flight Duration: 90 Days  
Impressions : 1,166,000  
Share of Voice:  20%  

OVERVIEW - D 43 
2010 Population:  421,848  
Household Count:  198,747  

OPT-IN  EMAIL 

Democrat  60,522  
Hispanic D  25,844  
African-American D  7,355  
Independent  11,024  
Republican  29,011  
TOTAL  133,756  

FLYER PROGRAM 
“Total Market Coverage” (TMC) 

Sunday Subscribers  33,655  
Non-Subscribers  138,842  
Total Flyer Count  172,497  
Total Households  198,747  
Household Pen.  86.8%  

DIRECT MAIL 
• Turnkey Program 
• Data processing 
• Letter-shop 
• Printing & USPS 

MOBILE TEXTING 
 Democrat  36,313  
Hispanic D  16,023  
African-American D  4,362  
Independent  6,304  
Republican  17,014  
TOTAL  80,016  

 LOCAL PAPERS 
& WEBSITES 

Daily Circulation: 

T - Thu: 14,822 (avg.) 

Fri & Sat: 14,679 (avg.) 

Targeting 



THANK YOU 
 
Tom Erspamer 
Phone: 310-707-7692 
Email: thomas.erspamer@latimes.com 
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