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For over 100 years, Editor & Publisher
(E&P) has been the independent,
authoritative voice of the news publishing
industry

Through our multi-platforms of print,
online, vodcasts, email and social media,
E&P reaches more “C-suite” decision-
makers than any other industry
trade publication.

67% of our online audience is
“C-suite”/ Management/ Owner
employment level.*

Editor & Publisher (E&P) is an
American monthly trade news
magazine covering the newspaper
industry. Published since 1901, Editor &
Pudlisher is the sell-described "bible of
the newspaper industry."?I1%]

* Oct. 2021 Bombora “Audience Insights”
report for EditorandPublisher.com




“The campaign we did with E&P worked! It’s that simple.”

”The campaign we did with E&P worked! It’s that simple. We connected with over one-hundred
news publishing industry leaders with the right messaging on the right platforms. The E&P

team met our needs and addressed any of our questions quickly and efficiently. We could not be o
happier, and feel we got excellent value for our investment.” -
Brian Gorman, Co-Founder/ Chief Revenue Officer, iPublish Media
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“Mike and the E&P team have been a true marketing partner to Column. They took the time to
help us craft our story and tailor a program to share what we've been building with industry bl g

leaders. Our work with E&P has accelerated the rapid adoption of our modern platform for public
notice among enterprise publishers.”
Jake Seaton, CEO/ Founder, Column




EditorAndPublisher.com Emails
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90,000+ Unlque V|S|tors/month
250,000+ Page Views/month

The 85 :

A Magazine

Vodcasts

35,000+
Monthly
Readers
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4,000+ Downloads & Views/Month
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8 000 Followers ln 2,100 Followers n 4,000 Followers




Full-Page Sponsored Content Artlcle Onllne
Andiin The Magazine

Maximizing recycling revenues Q,
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Increase Your Revenue
Through Recycling

Mips//waw editorandpublisher com » stories » learnm. i

Increase Your Revenue Thfoum Recycling - Editorand ...

S 9, 2021 ~ Maximizing recycling revenues starts with an education in the process, . of
CeliMark Recycling has enlightened many printing operations.

Y edrrainitater SRy LOTISYS co o |
Ethan May joins Washington Post Opinions as an operations editor
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Click here to view a
sponsored content article
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Your. Own Dedicated
Email Blast to The Entire
E&P Database!

Dedicated Emaill
Blast

Dedicated email blast

AD CellMark

Increase Your Revenue
Through Recycling

"We can pack a trailer with more waste, and
CellMark converted our $40,000 waste-
removal cost into a significant revenue
stream.”
Gary Young, VP of production for The (Baton
Rouge) Advocate

When an innovative recycling
program was required for printing
facilities as diverse as McClatchy,
the Chicago Tribune and South
Florida’s Sun Sentinel, they
achieved those goals by
partnering with

Read our NEW client case studies
E&P's website about Innovative
Recycling and how your company can
start finding new revenue.

Need more info, or ready to get started?
Contact Tom Reilly, ger of Op i
CellMark Recycling
Cell: (239) 560-4561
Email: thomas.reilly@celimark.com

Receive all “clicks”
contact information
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Link to a Sponsored Article
or your website

SPONSORED CONTENT

Increase Your Revenue
Through Recycling

MoRE:
Innovation Drives Recycling Newspapers




E P Exclusives

THURSDAY, FEBRUARY 11, 2021
Old Morning News Racks are Repurposed to

Your:Own Sponsored Content
Block'in The “IMorning
Exclusives’” Email Linked to Your
Press Release on our Site

Some old heavy-duty, weatherproof newspaper boxes are getting a second life in
Florence, N.C. The Morning News recently partnered with House of Hope, a shelter that
serves the homeless, and Tie One On Florence, a campaign that provides clothing for
the less fortunate, to repurpose and redecorate the boxes to serve Florence’s homeless
population by housing donations. wore

ratorCrowd CNHI to Add CuratorCrowd™
" to Digital Properties

PRESS RELEASE | AMERICAN HOMETOWN MEDIA | FEBRUARY 1,
1

American Hometown Media has partnered with a
number of media companies with the expansion of the
CuratorCrowd™ Traffic & Engagement Platform.

Built specifically to help digital website’s drive audience
engagement, increase traffic and earn new, additional
revenue CuratorCrowd™ is a turn-key solution
generating high-quality recipe content and video
through a proprietary platform. more

Links to your
sponsored
content article
online
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EXCLUSIVE:

Tech Giants
Google & Facebook

Lee Wolierton, VP News,HD Media
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‘Washington Post Creates Data Journalism.
‘Department



E&P Hosted Partner Webinar and Article
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Building Public Notice
Building Public Notice for the Next Generation | 3 Case Studies 'u th. “ cm.m'on
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| Building Public Notice for the
Next Generation g et
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How do you write a public notice?

law firms,

i " What is considered public notice?
- €€ Thecouny An “EBP REPORTS" Spansored Webinar Broadcast on Wednesday,
Srevisrar wak Hy 25 tHoon EOT
B the i notices has been and 0 be
traditional responsibility and a revenue stream for ol
Hepraen WU | i hen s sl s kedu are fchres primary e How much does it cost to publish a legal notice?
kg information sbour the work of government at all levels to
Colunn has been inform the citsenry and alow them to comamenton that work;
absolutsly necezsary for ot bids fram
raspond to those opparmunities; and court notices, relating to
wills, unclaimed properties, and foreclosures, for example.

What is the purpose of a public notice?

our publications 10
compets in the digital
» Schoneps Modia is Rocking New York With world, and & required As legacy newspapers, especially at the local level, continue to
2 v transition their publications o  digital operation, public
Hyperlocal Free Weeklies s weeks instead of a year ition thelr pu digia
o i i 7 s o v, B i g 10 tnzegrars t with Tision | nOtices, ke classified ads and obituaries, and the process of
ok B o 5t ey i, e O Dara. our legacy

arwnt vmlie ""“- b v N Mike Blinder, publisher of Editor & Publisher Magazine, and

four panelists addressed the challenges to public notices Guring

publishing them must also evolve.
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& Munaging Via Metrics = Profits for News Media
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E&P Hosted Partner Webinar
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20200812 170040 el fcun e . . o YES! | would like to set up a meeting to review my
marketing needs and learn how the right story can
help brand my business.
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Your Own Leaderboara Ad ]MCIUSW%

it [he lopof lhe 7 a.m.
Zf “IVilorning Exclusives:

Email

Regular Price
/28X 90
$1,995/month
$595/week

Our inaugural class of 15 Over 50 come from various backgrounds and markets, but they

all share one thing: a passion for our industry. While many other industry vets may feel
jaded or cynical during ... woss




Lleaderboard Ad or a Medium
Rectangle Adin the Noon

“Daily Headlines™ Email

Several powerful ad positions in the “Daily Headlines”
Sent to 55,000+ subscribers

728 x 90 leaderboard (top or in between the headlines)
300 x 250 medium rectangle ads in between the
headlines

Inline text sponsorship

728 x 90
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Medium Rectangle Adiand/or )
Leaderboard Adion = i
EditorAndPublisher.com

* Display a medium rectangle ad or leaderboard ad

on EditorAndPublisher.com
* Medium rectangle ad is delivered on all pages of

the website e A
* Leaderboard ad is delivered on all tertiary pages ;i
* Rotation with no more than five other sponsors
* 90,000 unique visitors/150,000 page views
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V/odcast Sponsorship

> 4,000+ Downloads & Views/Month
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Monthly Ads in'E&P IVIagazine

Ad Size 1x 3x 6Xx 12x

Full Page $2,515 $2,138 $1,886 $1,660

1/2 Page $1,405 $1,194 $1,054 $927

1/3 Page $1,010 $859 $758 $667

1/4 Page $835 $710 $626 $551

1/6 Page $640 $544 $480 $422 BN
Inside Front ~ $2,900 $2,465 $2,175 $1,914 St o
Inside Back  $2,750 $2,338 $2,610 $1,815

Back Cover $3,000 $2,550 $2,250 $1,980




Basic Ad $299

Combine with a Medium Rectangle ad on our
website for just $699 - a 5345 savings

Bold Ad S$499

Combine with a Medium Rectangle ad on our
website for just $899 - a $345 savings

Discounts for semi-annual and
annual contracts
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Specs

All images must
be in CMYK color
format.

Images must have
a MINIMUM
resolution of 300
DPI.

All blacks must be
true black., not
four-color (0-0-0-
100).

Text must not be
closer than 1/4”
from the trim.

All ads must have
a 0.25” bleed off
the trim.

All fonts must be
embedded.

OPI links must be
turned off

All ads must be
delivered as
PDF/X1A format.

Copies will be distributed at many
live conferences in 2022!

PRINT SPEC SHEET

Effective November 2021
Trim Size — 8.375” x 10.875”

Two Page Spread
16.25" x 10.375"

w/ bleed*
17.25" x 11.375"

Text safety area is
16" x10.125"

Full Page
7.875" x 10.375"

Text safety area is
7.625" x10.125"

w/ bleed*
8.875"x 11.375"

Third Half Vertical
Junior Half Page Page 3.8125"x
Page Horizontal Vertical 10.375
5"x 7.875"x 5.0625" 2.458"x
10.375" 10.375"
|
1 Quarter Page
3.8125" x 5.0625"
| Third Page
Horizontal N
7.875"x3.202" Sixth
Page
3.8125"
X
3.202"

*Includes 0.25 inch bleed on all sides

Editor & Publisher is not responsible for reproduction of ads that

do not meet the requirements here.

peter.conti@editorandpublisher.com | 804-852-5663




